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I. Company Description 

Reliv International, Inc., (or the Company) is a multilevel direct selling company located in Chesterfield, 

Missouri that markets and distributes nutritional supplement and personal care products. 

II. Basis of Inquiry 

The Direct Selling Self-Regulatory Council (“DSSRC”) is a national advertising self-regulation program 

administered by BBB National Programs. This inquiry was commenced by DSSRC pursuant to its ongoing 

independent monitoring of advertising and marketing claims in the direct selling industry. 

This inquiry concerned product performance claims and earnings claims disseminated on Facebook and 

YouTube accounts of Company salesforce members. Those claims are set forth below: 

A. Product Performance Claims 

• “helps children with their cognitive development and their immune system” 

• “promote healthy cholesterol levels and inflammatory response” 

• RELIV NOW and LUNARICH for autism” 

• “I haven’t been sick since…my immune system is awesome” 

• “We had two small boys battling various respiratory issues. Lots of things were offered to us, but 

nothing seemed to really work until we tried Reliv. Within a couple of months, of being 

consistent on the products, we were able to see noticeable changes with all the respiratory 

issues our boys were experiencing.” 



• “I am no longer in a wheelchair” 

 

• “I started on the Defense just prior to spending two hours chatting with a COVID Positive client in 

a small space. Test results: NEGATIVE” 

• “My immune-boosting defense all year round. Virus outbreak or not, this is my 1-2 punch to 

staying healthy.” 

• “Boost your immune system against Coronavirus or CCP virus” 

B. Earnings Claims 

• “… run your business part-time or full-time because I get rewarded for working…all-inclusive 

trips to the hottest destinations” 

• “… 15+ years of Shepherd health and residual income” 

• “Health. Financial Freedom” 

• “earned a $2000 bonus and residual income” 

• “FIANCIAL FREEDOM. OPTIMAL HEALTH” 



• “Financial Security and Time Freedom. Low start up costs and unlimited income.” 

• “Health. Financial Freedom”  

• “pay off debt/mortgage/college tuition, brought home parents, allowed people to retire early 

and build generational wealth” 

 

DSSRC expressed its concern to the Company that the social media posts communicate that Reliv 

products are effective in treating a number of health-related conditions and that salesforce members 

typically earn significant income from the Reliv business opportunity. 

III.  Company’s Position  

Shortly after receipt of the DSSRC Notice of Inquiry, the Company immediately took steps to contact the 

salesforce members responsible for the social media posts at issue and request they modify the posts to 

eliminate the unauthorized claims or remove the posts in their entirety. 

More specifically, the Company disabled 14 of the 17 social media posts brought to its attention. With 

respect to the three remaining posts at issue, Reliv was able to facilitate the modification of a YouTube 

video that was disseminated by a salesforce member from the Philippines and have all references to 

autism deleted. The Company also modified a Facebook post by having the reference to a “$2,000 bonus 

and residual income” removed.  

Lastly, the Company informed DSSRC that, despite its best efforts, it was unable to identify the owner of 

the social media post which included the “Boost your immune system against Coronavirus or CCP virus” 

claim. Reliv called DSSRC’s attention to a comment that the Company placed on the post in 2020 

indicating that the post was unauthorized and needed to be removed. Reliv also posted another similar 

comment on the post shortly after receiving DSSRC’s Notice of Inquiry.   



IV. Administratively Closed Determination 

DSSRC appreciated the good faith efforts of Reliv to address its concerns at issue in the inquiry. The 

Company chose not to provide evidence to support the claims at issue and, instead, elected to contact 

the salesforce members responsible for the posts and facilitate removal or modification of the subject 

claims. 

As DSSRC has noted in several previous inquiries1, health-related claims must be supported by 

competent and reliable evidence, demonstrating that the product can perform as claimed. The Federal 

Trade Commission’s (“FTC”) standard of competent and reliable scientific evidence has been defined in 

FTC case law as “tests, analyses, research, studies, or other evidence based on the expertise of 

professionals in the relevant area, that has been conducted and evaluated in an objective manner by 

persons qualified to do so, using procedures generally accepted in the profession to yield accurate and 

reliable results.”2  

As such, DSSRC determined that the actions taken by the Company to have the claims removed were 

necessary and appropriate.  

 

With respect to the remaining Facebook post (“Boost your immune system against Coronavirus or CCP 

virus”) it was clear to DSSRC that the Company had made a bona fide attempt to have the claim taken 

down as evidenced by the comment Reliv included in the individual’s social media feed in 2020 noting 

the claim was not authorized by the Company and should be removed. The Company also placed a 

second comment on the same social media feed shortly after being notified of the DSSRC inquiry.3 

V. Conclusion 

DSSRC determined that Reliv had taken genuine, good faith actions to address the concerns in this 

inquiry by modifying or removing 16 of the 17 social media posts brought to its attention. Additionally, 

DSSRC concluded that the Company made a concerted effort to have the remaining post removed before 

it had received DSSRC’s Notice of Inquiry and then took further action to make it clear that the post was 

unauthorized.  

Based on these actions, DSSRC administratively closed the inquiry. 
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1 See DSSRC Case #63-2022 –Innov8tive Nutrition; DSSRC Case #68-2022 – Daxen, Inc.; DSSRC Case #69-2022 – Max 
International, LLC.  
2 See, e.g. Vital Basics, Inc., C-4107 (Consent April 26, 2004); see also In Re Schering Corp., 118 F.T.C. 1030, 1123 
(1994).  
3 In follow-up conversations with Reliv, DSSRC also recommended that the Company utilize the social media 
platform’s reporting mechanism for intellectual property violations and, if necessary, contact the platform in writing 
and request the removal of the social media post. Reliv advised DSSRC that it would attempt to take this additional 
step. 


